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Learning Objectives |
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~ rd
To better understand...
1. How families are coping mentally, socially and financially
during the COVID-19 pandemic. §

2. How youth are experiencing the pandemic in terms of
sleep, screen time and mental health.

3. Individual, family, and community-based strategies to
build resilience during the pandemic.
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All Our Families Study Timeline
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All Our Families Study Data

Birth 3yrs 5yrs 8 yrs 12 yrs

Prenatal Health

Life Events (including ACE’s)

Breastfeeding

Service Utilization

Social Support

Demographics
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Child Emotional/Behavioural Development & Physical Health

Health Record Data I I I
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AOF Demographic Comparisons
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Population Health Perspective

AOF families represent
the bell curve

A\
V/ .

Percent of Population

Very Healthy Moderately Healthy Unhealthy
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COVID-19 in Alberta (vear 1)

March 5, 2020 March 15, 2020 April 23, 2020 May 13, 2020 June 12, 2020
First COVID-19 Case State of Emergency COVID-19 Peak Relaunch #1 Relaunch #2
All in-person school Gathings >15 people Restraunts and retailers Additional businesses
cancelled restricted may re-open (e.g., theatres, libraries)
may re-open
.
September, 2020 December 8, 2020 December 15, 2020 March 8, 2021 April 29, 2021
Public Schools Open Business Closures COVID-19 Vaccines Some sport, Closure of schools (move
7 schools report COVID (e.g., fitness, hair Provided to performance, retail, on-line) and indoor gyms
outbreaks by mid-Sept dresser, social venues) healthcare workers library and event "Stay Home"
allowances ".‘.
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COVID-19 Su r'veys (Maternal and Child Response)

Survey 1: May — June 2020
e Mothers (N=1815)
*  Youth (N=893)

Survey 2: March — April 2021
e Mothers (N=1361)
*  Youth (N=1045)

Survey 3: Nov 2021 —Jan 2022
* Mothers (N=1280)
 Youth (N=1034)
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What Did Mom’s Tell Us?

(Maternal Survey Results)

i

Qe
St

allourfamiliesstudy.com 0 O 9 ALL OUR FAMILIES

SSSSS




Financial Impacts

U
Of Mothers Lost Their Job or Had Their Hours ;
Reduced in the First Year of the Pandemic 7 A

Of Partners Lost Their Job or Had Their Hours
Reduced in the First Year of the Pandemic

15(y Of Families saw Both Partners Lose Their Job
0 in the First Year of the Pandemic
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Financial Impacts

Impact of COVID-19 on Ability to Meet Financial Obligations:

Moderate impact [ 241 17.7%)

23% of Families Experienced Moderate to Major

Difficulty Meeting Financial Obligations and Essential
Major impact | 66 (4.9%) Needs During the First Year of the Pandemic

0 100 200 300 400 500 600 700 800

Number of Respondents (N)

1% of families often and 6.6% sometimes experienced food insecurity during the first year of the pandemic
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Maternal Mental Health

T Depression (nextsiide, 15% > 33%) | 2X

T Anxiety (following slide, 11% = 34%) 3X

* Stress perception was slightly higher than population norms
(mean 15.2 (SD 6.9) at Time 2, adult norms 12-14 depending on age (SD 6))

* 18.6% of mothers exhibited high perceived stress (scores >22)

2

allourfamiliesstudy.com 0 0 ALL OUR FAMILIES
STUDY



Maternal Depression

50%
45%
= COVID Survey 1 COVID S 5 COVID Survey 3
z 209 May-Jul 2020 urvey Nov-Dec 2021
s (N=1309)
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5 so132006  (N-1897) Maternal Depression Scores Remain
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Pre-Pandemic Elevated at All Three Time Points
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Maternal Anxiety

50%
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- COVID Survey 3
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Maternal Substance Use

| Time 1 | Time 2 | Time 3
Number of Mothers Who Reported Yes | N (%) | N (%) | N (%)
Currently consume alcohol | 1262(703) | 847(62.6) | 771(60.2)
Binge drink (>=4 drinks) at least once in the past month among drinkers | 494 (39.7) | 255 (30.3) | 309 (24.2)
Use of cannabis in the past month | 179 (10.0) | 148 (10.9) | * *297 (2_3'1%) 9f mothers used
Use of recreational drugs, other than cannabis, in the past month | 6 (0.3) | 6 (0.4) | 19 (1.5) CananZ'(Sl\zl\f;Q;Te:]fhE:fﬁgriiL
35 (2.7%) about monthly
44 (3.4%) about weekly
 Number of mothers consuming alcohol decreased from Time 1 (May-June 2020) - 60 (4.7%) 1+ times/day %
(70%) to Time 2 (Mar-Apr 2021) (63%) to Time 3 (Nov 2021 —Jan 2022) (60%) R i o s Ui
* Binge drinking also decreased from Time 1 (40%) to Time 2 (30%) to Time 3 (24%) Cannabis?

To help relax (N=152, 11.9%)

To help sleep (N=151, 11.8%)

To help pain (N=79, 6.2%)

To help anxiety (N=97, 7.6%)

To help depression (N=30, 3.2%)
For enjoyment (N=142, 11.1%)

Approximately 10% of AOF mothers used cannabis (first year of pandemic)

*  Amount of cannabis use not captured at Times 1 and 2

S S

e Very few mothers used recreational drugs (<1% in first year of the pandemic), but this
value did triple at Time 3 (1.5%)
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Mothers were asked to share a strategy
that helped when times were difficult:

Exercise,
Get outside

Meditation

Counselling
Ask for help

Deep breaths and
time-outs away
from others

Connect with
friends and
family
“Just keep going. You get up, you get
dressed, you stay off social media, you avoid

nn

the news and “just keep swimming.

2
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What About Youth?

(Maternal and Youth Survey Results)
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C% .
* Fewer children met criteria for clinical significance on the -

Youth Functioning (According to Mom)

BASC-3 at Time 3 (Nov2021-Jan 2022) than at Time 2 (Mar-Apr 2021)
(BASC3 not completed at Time 1)

Number of Children Who Met Clinical

Significance (Score >70) (N)

100
90
80
70
60
50
40
30
20
10

80 (6.1%)

58 (4.7%)

Hyperactivity

80 (6.1%)
65 (4.9%)
55 (4.4%)
55 (4.2%) 52 (4.2%) ’
38(31%) I I
Attention Problems Anxiety Depression

mTime2 mTime3
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Youth Functioning (According to YOUTH)

!l |
sample Size (N) Mean Age (sD) AgeRange (vears)  JORE children met criteria for clinical L% gxf/

Time 1 89310.3 (0.77) 9-11
Time 2 102710.9 (0.78) 9-12
Time 3 1034 11.6 (0.76) 10-13
120
ot
C
S
= 100
)
(7]
S
Eo 80
S Z
v o
2 N~
o o 60
< 5
E 3 45 (4.4%)
5
3 40
S 28 (2.7%)
g 20 (2 3A,
= 20
5
=2
0

Hyperactivity

significance on the BASC-3 at each
progressive timepoint through the pandemic

o8 (0.6 101 0.9% 2X

86 (8.4%)
72 (7.1%)
55 (5.4%)
51 (5.8%)
33 (3.7%) I

73 (7.2%)

I

46 (5.2%

Attention Problems Anxiety Depression
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Youth Well-Being (According to Youth)

Optimism Happiness
Mean (SD) Range Mean (SD) Mean (SD)
Time 1 12.6 (2.5) 3-15 20.8 (4.2) 5-25
Time 2 12.5(2.6) 3-15 20.5 (4.5) 5-25
Time3 12.3(2.9)  3-15 20.4 (4.7)  5-25 10% decrease in
number of children in
600 High Happiness
47 7% from Time 1 to Time 3
46 2%
>00 a1.29% 433% 48 4%
= 421 438 39 4% 42;)7%
£ 400 39.0% 15 0 33 5% 33.6% 346%
3 344 % 337 349
< 317
15
« 300
Q
0
€
=}
Z 200
100
0
Low optimism (scores 12 or less) High optimism (scores 14 or more) Low happiness (scores 20 or less) High happiness (scores 23 or more)
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Cyberbullying During COVID-19 T
C‘,‘/@ Y

22 (2.1%) Y Did Cyberbullying Start During COVID-19?
Yes, many times =
48 (4.6%)
Thankfully, the majority of
_ 27 (2.6%) 76 (44.4% :
Yes, twice 30 (2.9%) >_ ( ) 95 (556%) Chlldren Were nOt
cyberbullied during COVID
71 (6.9%)
Yes, once o3 (9%)
— No = Yes
No 906 (88.3%)
867 (83.5%)
0 100 200 300 400 500 600 700 800 900 1000
Been Cyberbullied Within Past 6 Months? (Time 3) Ever Been Cyberbullied? (Time 2)
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Youth Screen Use (According to Mom) %w

}/
ES Child Meets Screen Use Guidelines Q%

* Time 1 (28.1%) @ -
N

e Time 2 (37.5%)
Child Does Not Meet Screen Use Guidelines
J\J e Time 1 (71.9%)

e Time 3 (30.7%)
e Time 2 (62.5%)

e Time 3 (69.3%)

More children met screen use guidelines at Time 2 (1 year into the

pandemic) than Time 1 (3 months into the pandemic) or Time 3*
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Youth Screen Use (According to Youth)

Number of Youth (N)

900

800

700

600

500

400

300

200

100

How much time did you spend using electronic devices for fun?

(“thinking of past two-weeks”) 801 (78.5%)
773 (75%)

576 (65.3%)

547 (62%)
530 (51.4%)
( 2 505 (49.6%) 501 (48.6%) 515 (50.4%)
336 (38%)
306 (34.7%)
258 (25%)
220 (21.5%)
0-2 hrs/day on an average More than 2 hrs/day on an 0-2 hrs/day on an average More than 2 hrs/day on an
weekday average weekday weekend average weekend

Timel mTime2 mTime3

09090,
‘--

allourfamiliesstudy.com 0 O ALL OUR FAMILIES
STUDY



I/
AN

Youth Screen Time Increased During COVID-19 %]‘

30

Hours/week
[ [y N N
w (@] (9, o (%)

o

N Y%

I
a b
<« > « — >
23.65

5 years 8 years COVID-19

W Maternal Report Child Report
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Youth and Media Plans "%w

_ = Children who use screens for social
h connection had lower overall
screen time

=" Family media plan reduced screen
use (6 hours per week)

TUDV
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Youth Sleep (According to Youth) ’ l
* Canadian 24-Hour Movement Guidelines recommend 9 to 11 hours of sleep each night for Q% g\ﬂ/

children 5-13 years old (mean age 10.9 years at Time 2 and 11.6 years at Time 3)
* Fewer children were getting 9+ hours of sleep each night at Time 3 (57%) compared to Time 2 (67%)

250 22. 24, 9 6% 22:2% 22. 2%
230 53, 230 230

19.0%
200 195
15.3%
13.1%  12.9% 13.3% 157
150 135 134 137
8.8%
100 4.9% 5. 8% 5.9% -
3.6% 50 39% 4.2% 61
50 37 I 43 I
. | -

Less than 7 7 hours 7 and a half 8 hours 8 and a half 9hours 9 and a half 10 hours or
hours hours hours hours more

Number of Youth (N)

mTime2 mTime 3
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Youth Physical Activity " [

e Canadian 24-Hour Movement Guidelines recommend at least 60 minutes of moderate to L{‘ S
vigorous physical activity and several hours of light physical activity each day ’

Time 1 (N=373 of 889)
Decreasing trend of youth

meeting movement

guidelines from early
(o) ' B pandemic (Time 1) to late
289% ) Time 2 (N=293 of 1043) mterale (i 541
. Time 3 (N=200 of 1031)
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During COVID | also

got depression | feel like it is

not gonna end.

It has been What Dld YOUth TE” US?

. COVID has been
very boring.

hard but we’re

& getting through it.

5 =
¢t

| like spending more
time with my family
than before COVID

| have been
bored at home

g COVID restrictions are without friends
SEIRe: exhausting but | am not afraid and no social
of COVID, just restrictions. media.

00O
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Lessons Learned

* Families are struggling

* These data support what we’ve been hearing in popular media and
anecdotal conversations

e Structure, routines and social connections can help mitigate

impacts on families ?‘A
e Families are tired = COVID survey response rates were ‘ é»,?
lower than previous AOF data surveys 'l &

* Next steps

* Linking survey data to AHD to examine trajectories of mental health
and service use, and examine wider impacts of the pandemic using
mixed methods

00O
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|[deas for Support: The 3 R’s

Routines- sleep, meals, recreation, school, screens

> Reduces decision making fatigue which frees
resources for complex decisions, helps children thrive

Resources- financial and structural (e.g. childcare)

> Reduces physiologic stress, enables job stability,
facilitates skill development

Resources

Relationships — commit to social connections

> [ncreases oxytocin, normalizes experiences, increases
belonging, improves mood

Media Plans: allourfamiliesstudy.com/covid19

e ®
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Have a “Social Snack”

Brief, informal (and safe) positive interactions
that contribute to happiness, sense of belonging and identity

HOW TO BUILD NATURALLY SUPPORTIVE

~COMMUNITIES WITH SOCIAL SNACKING

Social Snacking
Creates naturally Increases sense of
supportive communities belonging
Increases community Increases likelihood you will
cohesion and resilience participate in your community
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Examples of Social Snacking:

= Neighbours saying hello or waving
to each other

= Barista smiling, making eye contact
or having a brief conversation with
customers

= Smiling with your eyes over your
mask

S22
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Remember, You Are Not Alone

THE STRESS BUCKET

Be Kind to Yourself

COPING STRATEGIES @

source: https://www.rowanhousecentre.co.uk/

g 5 -
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